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UNIVERSITY OF NORTH BENGAL

B.Com. Programme 2nd Semester Examination, 2020

DSC3-COMMERCE

BUSINESS ORGANISATION AND MANAGEMENT

Full Marks: 60

ASSIGNMENT

The figures in the margin indicate full marks.

Answer any three questions from the following
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“The concept of Liberalisation and Globalisation remain the same” — Do you
agree with the statement? Briefly point out the economic gains and losses do they
offer in this present scenario. Do you think which one overweighs the another?
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“No leadership style can be termed as the best one” — Critically discuss this
statement. Why some people consider leadership a situational concept?
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Explain the process of planning. How far is planning useful for management?
How can it be made effective? Distinguish between decentralisation and
delegation of authority.
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Explain the different elements of communication. What are the different barriers
to communication? What steps can be taken to overcome these barriers?
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Define consumerism.
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Describe briefly the importance of marketing.
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Give a brief description of the four elements of marketing mix.
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